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Quantum logo is 
dignified with bold 
colors used with 
Atlantic Inline 
Normal font with 
inline removed to 
signify stability.

Identity

Logo

Color

Typography

Quantum Brand Guideline       Identity

Placement

Logotype

BW

No Slogan
Digital, website, ads, emails, print materials, 
and some promotional items   

Q signature mark 
Visual graphic 
Logomark
Icon  

With Slogan
Ad & Promo items   

With Slogan and Website URL
Promo items   

Altered with Slogan and Website URL
Ad & Promo items with limited space   



Primary

Mix and match of 
our brand colors 
depicts boldness and 
taking the risk for 
success. It is bright 
and cool, but 
subdued to show 
reserved confidence.
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Pantone 5535 202Pantone

0/64/39
87/0/72/79
#004027

145/0/40
0/100/65/47
#910028

Secondary

Pantone 343 Cool Grey 8Pantone

17/93/70
88/39/77/33
#115d46

120/125/131
56/44/40/8
#787d83

Alternate

Pantone 534 674Pantone

29/53/94
98/85/36/27
#1d355e

Pantone 7475

38/120/130
84/39/42/10
#267882

72/185/82
27/82/0/0
#b9529f

555Pantone

43/129/94
82/28/74/12
#2b815e

7451Pantone

145/177/236
40/23/0/0
#91b1ec

7669Pantone

104/104/171
68/64/3/0
#6868ab



Primary Alternate

Combination of Slab 
and Sans Serif Font 
pairs well together 
for being reliable 
and trustworthy. 
Alternate Serif font 
is an added bonus to 
standout as easy 
readability with 
chosen Segoe IU 
sans serif for both 
print and web.
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Amasis

AaBbCcDdEeFfGgHhIiJj
KkLlMmNnOoPpQqRr
SsTtUuVvWwXxYyZz
012345678910!?#$&”

Quantum National Bank - QNB
Your Banking Partner 
for Success!

[ Amasis is a slab serif typeface designed by 
British designer Ron Carpenter in 1990. It is 
humanistic approach rather than the usual 
geometric charateristics in slab fonts. It is 
highly legible and friendly font on screen. ]
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Lora

AaBbCcDdEeFfGgHhIiJj
KkLlMmNnOoPpQqRr
SsTtUuVvWwXxYyZz
012345678910!?#$&”

Quantum National Bank - QNB
Your Banking Partner 
for Success!

[ Lora is a well-balanced contemporary 
serif and best suited for body text with 
foundation from calligraphy. ]

Monsal Gothic

AaBbCcDdEeFfGgHhIiJj
KkLlMmNnOoPpQqRr
SsTtUuVvWwXxYyZz
012345678910!?#$&”

Quantum National Bank - QNB
Your Banking Partner 
for Success!

[ Monsal Gothic is a contemporary 
but a warm character sans serif font 
family. It has fourteen styles and was 
published by The Northern Block. ]

Standard Cross Platform

Roboto Slab

AaBbCcDdEeFfGgHhIiJj
KkLlMmNnOoPpQqRr
SsTtUuVvWwXxYyZz
012345678910!?#$&”

Quantum National Bank - QNB
Your Banking Partner 
for Success!

Segoe UI
AaBbCcDdEeFfGgHhIiJj
KkLlMmNnOoPpQqRr
SsTtUuVvWwXxYyZz
012345678910!?#$&”

Quantum National Bank - QNB
Your Banking Partner 
for Success!

Georgia

AaBbCcDdEeFfGgHhIiJj
KkLlMmNnOoPpQqRr
SsTtUuVvWwXxYyZz
012345678910!?#$&”

Quantum National Bank - QNB
Your Banking Partner 
for Success!



Images can be 
anywhere from 
graphics to photos 
that are specifically 
chosen to depict 
who we are as a 
community bank.

The unique cut o� 
and folded corner 
shapes represent 
behind the story of 
what we do for our 
community.

Gradient colors 
is the diversity of 
the bank and the 
people we serve.
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Design / Photos

COMM
UNITY

Bank

Your 
Banking 

Partner For 
Success.

—  Cindy P.

All of their staff has 
been wonderful to work 

with. We always know 
who we’re speaking 

with, and any questions 
or concerns we have are 
addressed immediately. 

C H E C K I N G LookBook
QuickGuide



TOP
LENDERS

More to come...

Branded graphic 
elements is used 
for various use of 
resources that 
relates the concept 
of diversity across 
many materials.
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MONTHLY    AGENDA

YEAR-END   GOALS

 

 

Suwanee 
505 Peachtree Industrial Blvd. 
Suwanee, GA 30024 
Phone: 770.945.8300 

Milton 
2905 Bethany Bend 
Milton, GA 30004 
Phone: 678.889.4700 

Buckhead 
3438 Peachtree Road, Ste. 150 
Atlanta, GA 30326 
Phone: 678.889.4540 

 

Name & Address 

 

Date 

Dear (Customer Name), 

We are excited to share with you the latest chapter in our bank’s growth and con nued dedica on to 
our community. HomeTrust Bank and Quantum Na onal Bank have announced plans to merge into one 
larger regional community bank in st quarter of 2023, subject to regulatory approval. We are 
eager to provide you a more extensive o ng of personal and business banking and lending solu ons 
for you nancial success. 

The bank will operate as HomeTrust Bank, a name that re ects our colle ve ded on to businesses 
and people in our local commun  Both ins ons share similar values and a commitment to 
community banking and local involvement. The merger allows us to provide a greater array of services 
to our customers while maintaining our commitment to the commun es in which we live and serve.  

Quantum opened more than 25 years ago with a mission to serve our metro Atlanta community and its 
diverse popula on; and we are proud to have kept this mission top of mind in serving your banking and 
lending needs. When looking to expand our capabili es and o ngs, we were inten onal about the 
merger, placing the ts and opportun  to our customers and employees rst and foremost. 
When the merger is complete, we will serve customers across ve states: Georgia, South Carolina, North 
Carolina, Tennessee, and Virginia. 

You can expect to con nue to work with your trusted nancial advisors who you have developed strong 
onships over the years.  As we approach the o cial merger in the rst quarter of 2023, we will 

provide clear and open commun on to you in a phased approach to ensure this transi on is a 
po ve experience for you. There’s nothing for you to do now. We’ll be in touch with you about 
account access and any details you need to know next year.  We wanted to share this exci ng news with 
you as you’re planning your growth and assessing you nancial and banking needs for the future. 

If you’d like to learn more about HomeTrust’s approach to working with people, visit the website at 
www.htb.com/about-us/fundamentals. In the mean me, please con nue to enjoy your banking 
experience with Quantum as usual. 
 

Sincerely, 

Bryan Cohen 
Chief Ex ve O cer 
Quantum Na onal Bank 


